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(2) All questions carry equal marks except Q. 6
(3) Figures to the right indicate marks.

1 Define consumer behaviour and buyers behaviour.
What are the different determinants of buyer behaviour?

OR

1  Explain consumer buying process ? Is consumer behaviour
a discipline and what are its applications in marketing?

2 What i1s market segmentation process ? Explain its
concept and the basis of market segmentation.

OR

2  What are the strategies for targetting a market ? How
does it help the marketer to formulate the selection of a
particular strategy.

3  What is attitude ? How is the attitude important for the
marketer ? What are the sources of attitude development?

OR

3 What is perception ? Differentiate between perception
Vs. sensation. Explain the perception process.
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What roles do the family members play in the family

decision making ? Explain the concept of family life cycle.

OR

What are the major motivational influences. Explain the
role of motivation in the marketing process.

Explain the difference between a group and reference
group. Explain the type of reference groups and their influence
on consumers.

OR

What is the importance of customer satisfaction ? How to
measure customer satisfaction ?

Write short notes : (any two)

(1) Sources of customer dissatisfaction

(2) Distortion of perception

3) Attitude towards advertising model

(4) Structural model of attitude development.
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